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摘  要 
 




































Contrast the guodian corp. power marketing management information system 
design specification ", the current power supply industry power marketing system has 
many shortcomings, mainly displays in business process is not standard, each module, 
no good comparative isolated mutual business relations reflect, and at the same time 
as the electric power industry constantly stressed service consciousness, improve the 
service level, improving the service mode, the existing marketing system also cannot 
be satisfied by using various technical means, Internet sites with electricity and call 
center system the inter-communication and support e-currency payment etc more 
requirements. 
Electric power supply enterprise marketing management system adopts B/S 
structure design, technical route adopting J2EE technology, shirt-sleeve the service 
oriented architecture (SOA) design thought, make full use of component technology 
to realize the function module height multiplexing. System by using multi-level 
structure system, the service level by which the service oriented architecture, every 
function module USES SCA technical specifications, realize the service module and 
business functions of information about specific transfer protocol decoupling, service 
components use WEBSERVICE, JMS, XMLRPC, the industry such as the standard 
code RMI exposure platform service, the realization and the client or third-party 
system integration.  
Electric power marketing management system aims to create a web 
services-based cross-platform marketing and management of electricity, a market 
forecast load demand, load monitoring, standardization of production, commercial 
operation, customer service in one integrated system model. Power supply enterprise 
marketing management system from the functional architecture layer is divided into 
marketing services, marketing, business layer, marketing management and marketing 
decision-making four parts. To achieve business acceptance, electricity queries (calls), 
fault repair, complaint reporting, information dissemination, human advice and 
services, market research, banks pay to support, on-line power supply enterprise 
services, marketing and integrated functions. To the marketing module integration, 
data exchange and standardized process design objectives. 
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生产 MIS、以及企业的 ERP 系统等生产管理信息系统形成一个互相协调，数据共
享的数据流，为电力企业生产和营运管理提供一种高效的、先进的管理手段。并
且有利于与 SCADA、MIS、ERP、GIS 等整合成电力企业的生产管理全面解决方案。 
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